e

g

ENRR SRR RS E R RENF R OORRENRIESY

The Royal University of Law and Economic

ASABRISIENS

BOSCI RSNERTIN

SR UR S EMINC SRR SIBIROAINR

1uss v

SegjeiInin::

9. (U1 THHLNH

1. £ i)

M. AN HAN

¢. fit ynSe

&. i it
ANNGRNS: 1] 167

UTEAT: s Shuignis

9. im Sm
fll. 563 EUS
G.§i Ms
&. M i
90. 11{]s 8ain
fi: B3CO1

REUTN: 2024-2025



Royal University of Law and Economics Banking and Finance

BISA
1. Introduction (MHANSY)

1.1 Purpose of the Report (i,mmfmnaismmmmﬁ)

1.2. Importance of Coffee Shops Today ( ﬁm:ffiméisunﬁmﬁggﬁ
UBIUGYS)
2.Business Concept ( ‘%§‘ﬁm§i‘ﬁ§)
2.1. Vision & Mission (G‘rjﬁfi[ﬁ SRIUEUNMY)
2.2. Unique Selling Proposition (fiﬂﬂﬁﬁiﬁiﬁiﬁjlmﬁmitﬁfjﬁlﬁfﬁﬁ)
2.3. IMAUIEHItE NI SHIMUIEIS: INISIBASIMAMIL)
3. Market Research (miﬁ?ﬁﬁgﬁﬁi)
3.1 Target Audience (HRGESIENGULT )
3.2 Industry Overview ( §§ﬁ“mafd‘j1iﬂﬁ’gj)
3.3. Competitor Analysis ( mﬁm‘ﬁ‘ﬁjlﬁﬁﬁ)
4. Location and Setup ( G813 SAMi]uG)
4.1 Choosing the Right Location ( MI{RATEIS MR AILIY] )
4.2 Interior Design & Ambience (mﬁﬁsﬁgsgﬁ SHUTLNMEY)

4.3 Licenses and Permits Required (mimﬁm@ﬁw%mms@ﬁ)

5. Products and Services (3FURGIT SHituhfy)

Professor: Prum Tevy 1 Entreprenuership



Royal University of Law and Economics

5.1 Menu Planning (ﬁ]iiit]ﬁﬁ%g[ﬁ)
5.2. MAMAIIUEALS
5.3. 0L LTI UM AU UUNRMIY)
6. Marketing and Branding ( Mif§jf) &Nty §tﬁmiﬁi§ﬁi§1‘ﬁ)
6.1 Brand Identity (HEIEJETNEWT )
6.2 Social Media Strategy ( [ijgﬁﬂlﬁrj Online )

7. Conclusion ( USENS)

Professor: Prum Tevy 2

Banking and Finance

Entreprenuership



Royal University of Law and Economics Banking and Finance

1. Introduction (MIANSY)
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1.1 Purpose of the Report (S UGANMISINWMIAN)
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1.2. Importance of Coffee Shops Today ( fiNi: &I SISIMAMIY] fit
B UG]S )
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2. Business Concept ( B8t i)
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2.1. Vision & Mission (GHIATHS SWIUMIRRY)
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2.2. Unique Selling Proposition (ﬁnﬂﬁﬁiﬁjﬁjﬁijﬁmiLﬁfj‘ﬁLﬁfﬁh)

THNUUNAMIY) Mood Cafe & INBAINSIFHHANMA Mil)
fieuns uglitanaluRdusmugs miguigsgswitun simmams
A T WRBAUEEAIUATIRGR Sh8I3IMn T Wi wjsumusans
Nt g uNianUna(riny SUMNEWRUMYWATNIHATESY

18:AMgNNINYWHESSIS USPs A{MUTTIMIMIU) Mood Cafe 3

ANHITMIYS

Professor: Prum Tevy 5 Entreprenuership



Royal University of Law and Economics Banking and Finance
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3. Market Research ( ﬁ‘liﬁ?ﬁjl §i:1’\j‘|i)
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3.1 Target Audience (HHSHSIE T )
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3.2 Industry Overview ( §§MNgANINHY)
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3.3. Competitor Analysis ( T RR{OT)
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4. Location and Setup ( §8% Samnud)

4.1 Choosing the Right Location ( MIT{f fiiTass M arwiy))
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4.2 Interior Design & Ambience (m:mmigqh SHUTUNMAT)
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4.3 Licenses and Permits Required (m:wﬁmmﬁwéﬁmms‘@ﬁ)

ifgSinAmumamiy) gapimimminn SHSaHSmMaIgh g ju
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o MIGIANMNUTMATRAUN{ENAE §INN AN A JERUMINDS
({feans vfmfgingi Shopumenigaimywiiaghming Shu
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5. Products and Services ( fHHI SHi1asH fiY)

5.1 Menu Planning (Mt ut§sty)

UNUMIY) Mood Cafe §RSTGH[H SRS MY SHinigji g i

MRunsyiivigugameniham Snimnamasa SuEnadja grinf
IiinuiESnyd Sanhio Shansns gemMuUuAUMUNINUTARGYIET
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MSYHM inh SHAPUMIEYY Mt IHIAN S8 GUREAMRINUAING

MAnYAYTHER UM AYTERTANMIEIRIR I MAEimIHAGES
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o miy) Shimnag:s 18 uuMUARTIFUMIY SHIRMIBSPIAG NU
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o fEH&s INUMIU) Mood Cafe MSHI{FATSSHH §6M muffins $HEHS
SHgUTY

o Sanils Shangnis INBMIY) Mood Cafe BTESSIGIHTIMINITU /I

SUHYMIHH ANl SHaNgNE TRURRIN AN UMINIFFNNY 4
MUNTI{ES

o RAIG:IYhIG)HE UNUMIY) Mood Cafe RMBRAIGSER[RGIA hag:En
An SUGIEAIGRIE) iR uEsiushmin

+ IUNRYAIN S JTNTUNHMIY) Mood Cafe JHNSS
. MIHGU:

UNAMIY) Mood Cafe §AIT}SSIBI{HAIRITNUWHRMYES IR UHSMMHE)
HADHSTRNW S MIGMIvainniniSinUiGHinNITsOanniansimw
ASAMA Mood Cafe igTinmis:igm sisifninmnngnm Sy

ISNUYSIETTENANMN FhERuni
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. infldumsisms (handle) gppunuimaASimidgimiminis
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. BN SHPUMUYUATNUERTMS

9 9 9

. infliumomnghnighmsinficuwg

. infidumsami s {¥RTE (PP, PET, bamboo fiber)
ITFSUMUUTANS ShmnGima

. InfIEUMGITISTHIN (reusable cup)

. infidusmniomeagha (Suind, gnm, bamboo)

. InfEMGUITAMS (biodegradable)

. InfiUmSant “Eco-friendly” iU SMnOIn 1M

o MIGRUSNMNYWHBUSTogU
MiTG U (packaging) SUMIG:AGUISNMYWIHETISTEUMITINY
Miy) ANTUNSINSHUMIVIRANFAINANDA UM RNG AT
BISHANM N UBIYRNUHATES Y QMBI iNGANGAI NS Iin
HARINOIAMS

mit:AgsiNywfivsiogu
RANGIHSANGPATANATS
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- HANMAEHNIT: ShMIM S

- MIGSNGHAT ] (design ownership)

- MARIUTIN  NYIgihim (reprint policy )
R TR R UM SUS NIANGS:

- DISMANIT IR N SUINM

- NSHABHSNMGIRYIRH Y

- NSUBRMABORIBS ShnSinm
o MIFAIYUIMUNIS

Banking and Finance

Mood Cafe H{]UGREIGIRIN Y SNGAIGSSIRMUMIY) ShIumitiFs

TNUEM A NTR AT
i
The The
Afternoon Refuel Road Tripper

ICED COFFEE

COFFEE TO-GO

EHilton =2
GardenInn
J “O
The Local The Cookie
Coffee Lover Connoisseur
DRIP COFFEE AFFOGATO
TAPESTRY @
oooooooo DOUBLETREE
by Hilton™
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canoply”

The Luxury
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W
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IRPMIURHR{UIEH Y

o antnNnigs IR ORIGITAERG UMANniYy Shnnnmnisming
G SHABHS
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5.2.NHMNFI{N UG FQS

o Nham24 §UiINEnt MSMUNI SHIRIE: UNIMIY, UNHMW

o Foodpanda NSUAMMHATESSH SHPASUMMEMISENM UNHM
LB

« GrabFood M1S{UAgENA Suiindmsivia inumiyinsiv
GRS THADES

SMi

)ui~y)}

e Wing Delivery N SiIah En s MSMunyii Wing UNATE AT Wing Pay
o E-Gets INniTAiNERTMSHUE[HY INUMIV)HH-B1]E
o Tada Deliveryi Siauniintm sithwisAnnijpithanimiingnuiRe
5.3. (U UTNIUNUIH{M [ I BIMAMIY)
ATNUIMAMIY YW RG] HinNmIn S Shmsaidi grinms
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AT SIS M)

- éﬁsqﬁmug ( Espresso machine, French press, Pour-over set)
- ‘é'i“lijStjﬁmﬂg ( Coffee grinder)

- A SHMBERINIM (Milk frother or steamer)

- MASIFE NI (Ice maker)

- MAISBMGERTGIAG (Blender or juicer)

ORI UUIEHASES

- fﬁj’i‘ﬂﬁg ( ceramic cups, paper cups, reusable cups)

- BIR, 81U, f98 (cutlery)

- iRiN take-away 1 SH{HY

- nigdiAa, §RTM:IM, 8§ condiment bar

- nighining SunhaINy

I OIS ShumEm

- POS system ( Point of Sale machine/tablet)

- Printer aJ{UI0N :NYIR WH{H

- fj81 U laptop (IINUTAUIANG S0

- Software IMNUTAUIANAIA SUIMABANU-GAMUI (Excel, QuickBooks)

A AT UUTENM AStMi
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- ) SHINEIINUHAGES
- Wifi router ShunMAsinis

- nigHaTINU AIITEST WIGMITUR

I UIANS Shagiimn

- GHAINUIGATIIAG (AINEIGISTHIM, AOANM)
- fuBIIdMn (detergent, mop, gloves)

- HigH AN ANHRTEHABES

=
e

§ﬁjli’fjm i (CCTV, fire extinguisher)
6. Marketing and Branding ( It Shmivifinim)

migjgipwinigrywdhba s sgamidiniimiuaimigyw hhje
Uﬂ%mmqm§ﬁiﬁiiﬂ@:mﬁﬁﬁfﬁﬂj‘1 MATANEGMUNHAMIY Mood Cafe
ATRITY 1] gumsmintmignindtasmiivainfwiw
[PUMAITI N SINH O NSISHUMITPEH MIS]ORNWIN WEAmN AT
MYTUN MUY Internet, §EMERTURNIMIGUNSTNDWMNNSMI
Mg oo ifyjenitnggd (jumnvipoivionmagiuny, §
swisighund, §anfumipyuaisiiiy ) 9 iguifsnjunammg
Mood Café 1t Ui I WM S FINM SR SMIM{E g1
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rigsammidmnisfgmnaing s
1. Bnthums
o HEMMANIHNYWHS

UIR B ARG JEANIAINS Logo NAA SHIANAANMNY iHU{AIURY
G agj SR ST T MATAINEGMINYMIY) Mood Cafe HATHESIM I
AT HAN TR U SMWHIN MY 15-40 MNBSAIIHUIGAITH

¢ ¢ I SMIYMNIYUN MBS ARHAIE N SMIU TN I

. MISnsins

isRitung)ani sansiy Shivunngiswanideisthnbiunivaigs iy
VIR IR G SHNYWHATES

GANKIS:AGHIMUITHA TN M A {UIRTSMIRTARIGTHITAUNHAMIU Mood
Café IGAT)ATTHN M SFUMAUNINY I 8 GUUIME g 1S UIHT RN GUIRS
UNMIU) Mood Café 18:1§]1M S IHHjRIMASRINUAIEIHAD S SUA
MmeANsywanMINANMERSHsmuTibasuiEg

o MINUNIYANS

Il

msiANhudnuimMaannus BUIEEHASES! SIYAN G

a3t MISUN W S g UANBE S HUHAS ST sIsinIMAHIMN MGUINY
RSN EGMMSUNWE ( AJATUN ! UNBMIU) Mood Cafe (JEANHES )
INUTE UHAS SESGUUAENTYSATRAENITHMGITMAEGM (/gajvh |
1518 :UNGHN ¢ Drink HIET) I
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2. GHipIs
. ifmsiTamMs

Ui RIRN N1 GuISTiDEEMUNgRINENWAINY (TikTok, Instagram,
Facebook ) SUi{ii{m A ERNIRIBIEEMUENAESthywHRbHgY
[ A E M i) S1nJ] Sy WIS A SRINHNWATRUN ST EATE GRIAY

al o

huiBsTshunviinmiinggoitfagaohinpinaignitunmgm
aspunumitindimimtingiglysa mataghGimumiamiy) Mood Cafe fi
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7. Conclusion (fI§NS)
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